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Quench, a provider

of drinking dispensers,
commissioned research into
single-use plastic and hydration
habits in the workplace.

At a timewhen the consumption of water and the
impact of single-use plastic products are at the
centre of the public’s conversations, it isvital we
recognise that small individual changes, supported
by considered changes in the werkplace can have
a great impact on our environmental footprint and
the wellbeing of curworkforce.

This repert examines the trends in workplace
hydration across a number of countries. Itexplains
how the use of water facilities in the workplace
can affect the environment as well as the health,
happiness and productivity of employees.

This repert will provide an in-depth analysis of
hydration in the workplace, including emerging
trends and patterns in specific markets and
industries The report also observes ways to
consume water more efficiently, reduce single-use
plastic waste and promote healthier habits fora
rnore productive workforce.

Quench s an environmentally focused company
and conducted this research to identify and
address patterns in water usage. We hope this
research prompts companies to consider their own
environmental footprint around water consumption
and the benefits of improved
employee hydration.




Executive
summary

Quench gathered feedback from
6,300 respondents and unearthed
many interesting findings. The survey's
respondents were split by country as
follows:

- UK

- USA

- Germany
- Australia
- Canada

- France, Ireland, Netherlands,
Norway, Spain, Sweden,
Czech Republic and Hungary
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Results:
single-use
plastics

Humankind's reliance on
single-use plastics is one of
the biggest talking points
of recent years. Images of
oceans littered with plastic
bags and bottles proliferate
in the media and many
species are being pushed
to the verge of extinction
by plastic waste in

their ecosystems.

of respondents have
access to a standard sink
tap - the highest of all
facilities asked about
within the survey



Exploring the trends associated with the
use of single-use plastics for drinking in

the workplace, we look at what facilities are
available to people at work, which of those
facilities are bast for reducing plasticwaste,
andwhere the perceived responsibility

lies between employers and employees to
reduce a company’s environmental impact

Respondents were asked which facilities they
have access to during theirworking day and
. which of them they use.

Option Availability Usage
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Single-
use plastics:
access and use

Understanding the facilities
provided within workplaces allows
us to better understand the
current situation around single-
use plastics.

But accessibility alone does not provide a full
picture, as not everyone uses the facilities offered
by their employer; usage is a crucial insight in
determining the impact of single-use plastics within
workplaces. For example, 60% of respondents have
access to a standard sink tap - the highest of all
facilities asked about within the survey. However,
only 60% of those with access to a sink tap use it In
contrast, 71% of respondents with access to single-
use plastic bottled water actually consurme water
thisway.

Based on how much the facility is used by the people
with access to it, the top three cold-water facilities
are plastic refill bottle water coclers (8436), water
dispansers (78%) and single-use plastic bottled
watear (71%6). For businesses, plastic bottle watar
coolers can appear to be a convenient and cost-
effective solution for offering water to staff However,
the refill bottles must be stored somewhere, be
continually re-ordered and require careful handling
50 as not to cause accidents orinjuries (from lifting
rew bottles into place).

of respondents
stated that their
employer could
do more to
reduce single-
use plastic
waste

the top three cold-water
facilities are plastic refill
bottle water coolers (84%)
water dispensers (78%)
and single-use plastic
bottled water (71%)
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Seemingly, single-use plastic
bottles can also offer a useful grab-
and-go choice forworkplaces

An option suitable for taking into meetings or
carrying around. However, with 1.2mn tonnes of

plastic waste generated every year in the UK alone,
the effect on the ervironment is extreme.

With 7.2% of respondents stating that their
employer could do more to reduce single-use
plasticwaste, the onus is on business leaders to
reduce reliance on these products. Considering
the issues with water coolers and single-use plastic
bottlas, water dispensers are not only a popular
option but are more sustainable and corvenient
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of those who could
use asink tap but
choose not to,

said that they
don't trust where
thewater

comes from

tonnes of plastic
waste generated
everyyearin the
UK alone, the
effect on the
environment

is extreme

Reasons for lack of use

These respondents who said they didn't
use certain facilities available to them,
were also asked why thiswas. 35% of
respondents with access to a sink tap said
that they don't use it because it has a bad
taste, higherthan for any other facility.

In addition, 26% of those who could uss
a sink tap but choose not to, said that
they don't trust where the water comes
from. In contrast, only 11% of people with
access to awater dispenser said that
they don't trust the source. This suggests
not only that the taste of fitered water

is preferable to tapwater, but also that it
inspires more trustwithin employees.

Howewer, for all water sources salactad,
the top reason for not using water
facilities was that other options are
closerto their location in the office.
This dermeonstrates that proximity of
water facilities has an impact on usage,
irrespective of what the facility is.
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Personal responsibility
vs. company responsibility

Regardless of industry or country, 50% of
respondents feel that employees and employers are
jointly responsible for reducing single-use plastic
bottles in the workplace with 59% of respondents
stating that their employer could do more to reduce
single-use plastic bottles at worlk.
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Results show that 31% of companies
provide single-use plastic bottles for their
employees and B0% of this group believe
that their employer could do more to
reduce this figure. This demonstrates (‘;@
a correlation between an employee's
opinion of a company and the availability
and consumption of single-use plastic
bottles. One way that this could be
tackled is to provide instant access to
mains-fed cold and het filtered water
—44% of respondents said that this

would help improve their opinion of the
company they work for. This increases

to 51% when considering enly those

employees with access to single-use O
plastic bottles O
The survey shows that 52% of employees of em F'I oyees
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by using theirown refillable bottles in :
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of employesas (50%4) see plastic waste respon SIblllt)f
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providing refillable bottles for staff is by using their
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their impact In } o :
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theworkplace. workplace.



Type of water should also be
considered in the bid to reduce
single-use plastic bottles. There isa
healthy demand for sparkling water
- for all respondents, sparkling

is the only water type where the
demand is higher (by 12%) than
current provision.

Considering only those respondents with access to
single—use plastic bottled water at work, 40% also
have access to sparkling water and 42% would like to
have access. This indicates that providing sparkling
water through, for example, a water dispenser, could
help to reduce reliance on single-use plastic bottles
within certain workplaces. There is a particular
dernand for sparkling water in Sweden, where 2%
of employeeswould like free access toit Germany
and Hungary are leading the way, with 57% and

52% respectively of staff saying that their workplace
already provides sparkling water.

627

of employees in Sweden
would like free access to
sparkling water



While 59% of respondents
feel that their employer
cares about reducing
single-use plastic bottles at
work, /2% believe that their
employer could do more.

However, employees don't expect their
employers to do the hardwork alone.
Half of respondents said it should be a
jeint responsibility. Collaborating with
staff on a strategy to reduce plastic
waste can help to ensure positive
engagerment and maximise the impact
of any actions taken.

Thers is demand for filtered water within
workplaces, meaning that if the only
option provided is single-use bottled
water, staffwill choose this over tapwater.
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_  believe that their employer
| could do more

Installing a mains—fed water dispenser
would be oneway to significanthy
reduce plastic waste and increase
access to high-quality water with
minimal disruption to your workspace.
They deliver a constant flow of purified
and filtered water in a range of water
options including sparkling water, to
suit all needs.



Results:
staying hydrated

Our bodies are 55-60% water

and we cannot survive without
constantly maintaining these levels.
The impact of dehydration on the
human body is well documented
and, in a business context,
hydration has a powerful effect on
employee health and productivity.

This section discussas the extent to which water
increases productivity, the perceived responsibility
for keeping employees hydrated atwork, and what
tips and technigques can be used to encourage staff
to stay hydrated. We will also consider howthe
placement and availability of facilities impact the
armount of water that employees drink



We know that water is essential for our
health and wellbeing but staying hydrated
may not always be front-of-mind in a

busy work environment. The survey asked
respondents to identify their drinking
habits from a list of statements.

It isimportant to me to stay hydrated atwork

| drinkwhen | am thirsty

| only think about how much water | am drinking
when | am hot or active

While 72% of respondents stated that it is

important to keep themselves hydrated,
over a quarter of employees acknowledged
that they only drinkwhen they are thirsty.
This suggests that while hydration is
essential, it's not always a priority.




Water and its impact
on productivity

Which drinks did respondents feel
improved their concentration and
productivity ‘a lot'?

Water Coffee Energy Tea Juice
drinks

Water is the most popular drink for aiding
concentration and productivity, with 73% stating that
it improves their concentration and productivity “a
lot’. According to a 2014 study by Masento et al of
the University of Reading,

“...severe dehydration has been
shown to cause cognitive deficits
such as short-term memory and
visual perceptual abilities as well

as mood disturbance, whereas
water consumption can improve
cognitive performance, particularly
visual attention and mood.”

This is correlated with 96% of respondents stating

that ‘being hydrated positively impacts theair
concentration and productivity”




Compared towater,
34% fewer people said
that coffee improves
their productivity and
concentration to the
same extent.

Coffee—which came in at the highest
response after water — hasbeen shown

to irmprove memery, cognitive function
and dopamine releass, while reducing
inflarTnmation and the risk of diabetas and
eliminating cell-damaging free radicals.
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On average, people drink
1.5 times more water than
tea and coffee every day in
the workplace.

With 55% of pecple stating that the

main reascn for not using certainwater
facilities was proximity, increasing the
availability of water points can encourage
water consumption alongside caffeinated
drinks. Simply positioning the coffes
machine next to awater dispenser might
serve as a reminder to stay hydrated for
those emnployees reaching for another
espresso, especially as 96% of those
surveyed felt that being hydrated
positively influenced their concentration
and productivity.

Alongside strategic placermant of water
dispensers, educating employees on
the importance of hydration and the
benefits to theirwellbeing, health and
concentration, will encourage usage of
the facilities available.



Although more than half of the respondents felt that thay
alone should be responsible for staying hydrated, that doesn't
mean thata company can (or should) abdicate responsibility.

— Cj A third of employees

/TRy see hydration at
|

[NV} workasacombined
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between themselves
and their employer.

The survey asked respondents whether
having free, instant access to filtered cold
and hot dispensed water at work would
positively affect them.

Free, instant access to cold and hot dispensed water...

..would increase my wellbeing

|
8
5

..would increase my productivity

506%

.. would improve my opinion about the compary | work for

.would make me happier

A2+

..would make me more likely to stay at my job

20%

For businessas, the results highlight the importance of providing
ample, qualitywater solutions. Increasing the proeductivity of
mere than half the workforce could have a notable impact on
the bottom line and, with almost three-quarters stating that it
would increass theirwellbeing, they'll be healthier too.



Water consumption

The respondents were asked how
many cups (250ml, 8.45fl.0z) of
various drinks they drank during an
average working day:

watel FEEIE4.61  (1153m1,39 1L0z)
Coffee f})[% 1.94  (as5mi,16.41102)

S 1.04  (260ml 88i02)

=

Tea

Fizzy drinks LJ OQB (245ml, 8.3 fl.oz.)
Juice ﬂ 083 (208ml, 7 fl.oz.)

=
Energy drink U 051 (128ml, 4.3 floz.)

The results show that the most popular drink of choice iswater,
with respondents drinking 138% more water than coffea.

When asked about the facility used forwater consurmption,
respondents that have access to filtered water drink morethan
thosewith access to a standard sink tap. For example, there is
almost a 260ml cup difference between the amount of water
drunk where standard sink taps are available, compared to where
filter jugs are available. In fact, respondents with access to sink taps
are the only cross-section that drink less than the average amount
ofwater (442 cups compared to 4.51 cups). The results indicate
that this is likely due to the taste being unfavourable among staff
or that the location is incorvenient as highlighted previoushy:
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The data indicates that filtered water is
the best option for keeping employees
hydrated. This is further supported by the
85% of respondents who said that free,
instant access to filtered cold and hot
dispensed waterwould make them drink
more water at work.

As a follow-up question, the group were asked to estimate
how many additional 250ml glasses of water they would drink
per day if they had access to free, instant cold filtered water.
The mean response was 4.5 glasses, which equates to an
additional 1,128ml (38 5 fl. oz.) of water per day on average. This
is almost double the average amount of water that respondents
consumed (1153ml compared to 2,291ml). The corresponding
improvernent in hydration — and, consequently, concentration
and productivity — could offera significant boost to businassas.

Mumber of additional 250ml glasses of water consumed if
respondents had access to free, instant cold filtered water

One %6%

Two 159 5 25

Three &9 & b 17%

Four %E% 7%

Five or more &9 9 & 19 9+ 35%




Three-quarters of the
respondents said that staying
hydrated is important to them

Acting on this and improving access towater
facilities could make a big difference to business.
MNet only do people see water as having a positive
impact on theirwellbaing (73%), it also makes them
feel more productive, even more so than coffee.

Supperting and promating healthy behaviours,

such as staying hydrated, is a core part of the Werld
Health Crganization’s "Healthy workplace model’ -
which is a quality standard for workplaces across the
globe. Other exarnples of wellness strategies include
reimbursing wellbeing expenses and offering free
fruit and healthy snacks . Incorporating hydration
into an overarching HR wellbeing strategy is a simple
way to meet the needs of staff and, as evidenced

by the survey results, improves their opinions of the
company in the process.

When considering water-dispensing soluticns,
think about placement. The data shows that
employees would drink more waterfrom a rnains-
fed dispenser frorm the source that is closest to
them. So, ifyou are going to improve yourwater
provision, ensuring it is accessible to everyone in
the workspace will help to increase hydration and,
as a result, wellbeing and productivity.




Country
highlights

UK

Out of all the countries surveyed, people
in the UK drink the least water - just 255ml

compared to a global average of 1,153ml.

Howewver, 93% of people said that water increases their
productivity at work. This means that hydration should be a key
concern for businesses as there is room to increase employees’
water consurnption by at least 21% (to bring the country average in
linewith the average forall countries) and up to 355 to match the
Methearlands (the most hydrated nation according to the results).



£85% of UK respondents said that they
would drink more water at work if they
had access to instant filtered cold water,
equating to an extra 1,010ml of water

a day, doubling the current average
intake. 20% of pecple would also be
more likely to stay at their UK job if their
employer gave thern access toinstant
hot and cold filtered water, with 7436
reporting that itwould improve their
wellbeing and &2% saying itwould
increase their productivity.

70% feel that there is more that their
employer could do to reduce single-use
plastic bottle usage at weork but 40%
don't think that their employer cares
about reducing plasticwaste. People
working in hospitals and care homeswere
the most likely to comment that their
employer doesn't care about single-use
plastic bottle waste (50%) and that they
could be doing more to reduce it (773%).

49% of respondents still
use single-use plastic
bottles, but this number
could drop to 15% if instant
filtered water was supplied.

This could dramatically reduce the
nurnber of single-use plastic bottles
being used across the UK by up to 29bn
bottles every year.

85%

A

of UK
respondents
said that
they would
drink more
water at
work if they
had access
toinstant
filtered cold
water

ra



USA

In the USA, 18.9bn single-use plastic
bottles could be saved every year if
employees had access to free, cold filtered

water at work.

Currently 76% still use single-use plastic bottles, but this number
could drop to 30% if instant filtered water was supplied. While
408 of respondents said that they have access to a water
fountain or bubbler (almeost twice the global average), three-
quarters of respondents said that their employer could do more
toreduce single-use plastic bottle usage at work. With almost
half also stating that theiremployer doesn't care about reducing
single-use plastic bottle waste, companies could consider
installing a mains-fed water dispenser as a positive first step in

changing these perceptions.

Based on the survey, Americans drinkan average of 1190m| of
water per day, which isin line with the global average (1,153ml).
However, if theiremployer gave them free access to instant hot
and cold filtered water LS respondents estimate that they would
drinkan extra 1100m| and almost a quarter would be more likely
to stay at their job. 72% said itwould improve theirwellbeing and

62% said it would increase

their produc tivity.

Respondents in Sweden and the Metherlands drink twice the
amount of coffee per day than those in the USA (333 and

242 cups respectively compared to1.44 cups). In terms of
concentration and productivity, aspects often associated with
drinking ceffee, US respondents see water as having the biggest
impact - 20% more than coffee.

$Ss
D

Americans drink an
average of 1190ml
per day. If their
employer gave
them free access
toinstant hot and
cold filtered water
US respondents
estimate that they
would drink an
extra 1,100ml




Germany

After Spain, more people in
Germany than in any other
country said that coffee
increases their concentration and
productivity (87% compared to
the average for all countries of
81%; Spain is 89%).

However, this is far below the impact that water
makes, which 5% of respondents said boosts
their productivity.

Still, more could be done in Germany. More than
two-thirds of full-time workers said that if their
employer gave therm access to instant hot and cold
filtered water, theirwellbeing would be improved.
They would also drink an extra 1,210ml of water per
day, doubling the current average intake.

Reducing single-use plastic bottle waste at work is
ancther area where companies in Germany could
improve as 70% of those surveyed said that their
ermployer could do more to reduce single-use plastic
bottle usage atwork.

Despite being aworld leaderin recycling,
according to this study, 30% of employers are
still providing single-use plastic cups instead of
sustainable alternatives.

66%

of employees are
also still using
single-use plastic
bottles, although
this number could
drop to 21% of
people if instant
filtered water

was supplied - a
reduction of 5.4bn
bottles every year.
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Australia

Australians also see
single-use plastic usage as more
of a joint responsibility between employer
and employee than the global average.

More people in Australia than any other country said that theiremployer
cares about reducing single-use plastic bottle waste at work (69%
compared to a survey average of 59%). While this may seem positive, more
than two-thirds said that their employer could do mere to reduce single-
usa plastic bottle usage at worlk.

Oneway this could be achieved is to provide access to cold instant filtered
water, for exarnple through a mains-fed dispenser. If thiswere the case, 89%
ofwaorkerswho currently buy single-use plastic bottles would decrease their
use of these unsustainable products. This could equate to a reduction of up
to 21bn plastic bottles everyyear in Australia.

According to the survey results Australianworkplaces provide more
rmains-fed dispensers than those surveyed: $1% of respondents from

the country said that they have access to one, 9% higher than the global
average. They also have high rates of boiling taps and wall-mounted boilers
too (14% and 1036 higher than average, respectively). For those companies
without mains-fed dispensers or that have only hotwaterdispensers, it's
worth considering that a quarter of respondents said they would be more
likely to stay at their job if their employer gave them access to instant hot
and cold filtered water,

B8% of emnployees in Australia said that they would drink more water at
workif they had access to cold filtered water. This could change the average
daily intake of water frorm 1,150ml to 2198ml — a 91% increase. Considering
that /4% of respondents saidwater increases their concentration and
preductivity, it is essential that cold filtered water facilities are readily
available in the workplace.
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This section offers some key statistics from
other countries involved in the survey:

Respondents from the Metherlands drink the most
beverages (average of 3,788ml perday) and those from
Canada drink the least (1,993ml)

Z7% of respondents from France use water facilities
more than six times per day, more than inany
other country

A higher proportion of people from the

Czech Republic said “| drinkwhen thirsty”

than forany other country (43% compared to 28%
global average)

Refillable bottles are used most in Ireland
(84%) and most of these are brought in by
individuals (62%)

2% of respondents in Canada said that access to free,
instant cold filtered water would make them more likely
to stay at their job (compared to 20% average across

all markets)

Only 39% of Czech respondents think that their
employer does enough to reduce the use of single-use
plastic bottles.



Refillable bottles are
used mostin Ireland
(84%) and most of

these are broughtin
by individuals (62%)

Spain vs Norway

These two countries represent the
main issues that have been identified
within workplaces: hydration and the
use of plastics.

Across the survey, the average percentage of
respondents whose companies provide single-use
plastic bottles is 30%. Norwegian respondents reported
that only 17% of companies provided single- use

plastic bottles, the lowest of all countries surveyed.
Spain, however, reported that 463 of workplaces
provide single-use plastic bottles. Interestingly, 83%

of respondents from Spain said that it is important to
stay hydrated atwork, the highest percentage from any
country, w hile the lowest percentage is Morway at 5436
The self-awareness arcund hydration in Spain is notable,
but the correlation with single-use plastic bottles needs
to be addressed.

Morway represents the opposite preblem. There is

little reliance on single-use plastic bottles, but limited
awareness of the importance of hydration. Indeed, 36%6
of Norwegians said that they drink only when they are
thirsty compared to the average for all countries at 28%.

Finding a balance between hydration and sustainability
is essential for a productive and erwironmentally
focused workforze.



Hungary

On average, 72% of respondents feel their
employer could do more to reduce single-use
plastic bottle waste.

Compared to other countries surveyed, Hungarians are the most
dernanding of theiremployers, with some B&% wanting a greater
response. The data alsoc shows that, on average, Hungarians drink more
water than any other country — 1,235ml perday, 165 maore than the
average for all countries - and 80% of respondents have access to single-
use plastic bottles atwork.

While these numbers may seemn axtrerne, 57% of respondents said that
they would reduce their use of single-use plastic bottles f they had
access to free, instant filtered coldwater at worlk A mains-fed water
dispenser could therefore reduce the use of single-use plastic bottles
within Hungarian weorkplaces and, as highlighted by the data, it could
improve the happiness of 54% of the workforce (14% more than the

average for all countries).

Netherlands

Compared to other nations, a higher percentage
of respondents in the Netherlands see hydration
as the responsibility of the employer:

32% compared to 11% average and it is the best hydrated nation in the sureey.
The Dutch drink an average of 3788ml per day, more than twice the average
forall countries combined.

32% of Dutch respondents also claim that their employer provides refillable
bottles - the second highest of all nations and 48% provide compostakble
cups. While these are progressive and environmentally-friendly sclutions,
&9% of companies are still providing single-use plastic cups - more than any
other country and 183 more than the average forall countries combined.
This highlights a divide: plastics versus plastic-saving solutions. Because

the Netherlands drink more than other nations, they must also do more to
reduce the demand for single-use plastics. Oneway is to install mains-fed
water dispensers— only 22% said they would use single-use plastic cups if
they had access to one



Conclusion

The research has uncovered
compelling information about
hydration in the workplace and
the continued reliance upon
single-use plastics.

The data suggests that, in general, employzes
are aware of the need to reduce their plastic
footprint’, and there is an expectation that
employers should take the lead. 50% of
respondents see single-use plastic waste
reduction as a joint responsibility between
employee and the company theywork for
However, 722 said that theiremployercould
do more to reduce plastic waste. Indeed, of
the three most-usad water facilities, mains-fed
water dispensers (which can serve instant cold,
hot and sparlding filtered water) are the most
environrnentally frizndhy.

Cne notable statistic is the amount of
plastic waste that could be saved through
providing free, chilled and filtered waterin
the workplace. Access to a mains-fed water
dispenserin evenyworkplace could reduce
the numberof single-use plastic bottles
across the UK, USA, Germany and Australia
by 29.2bn eachyear. Installing one or more
water dispensers in the workplace is a cost-
effective way of helping the ervironment
while increasing the wellbeing and
productivity of workforces.

and
productivity

centration




Companies could also reduca their current
single-use plastics usage by providing staffwith
refillable bottles. While 52% of staff bring their
own into work, onby 30% of businesses provide
them. Company-provided refillable bottles
highlight the employer's dedication to both
sustainability and hydration.

In general, employeeswere happy to take
rasponsibility for their own hydration, but
more than 405 of respondents still felt their
employer had a part to play. Even though
employees are happy to hydrate themsalves,
offering them the meanstodo soina
convenient and envircnmentally-friendly way
improves morale. With 96% of respondents
stating that hydration improves their
concentration and productivity, there's planty
for companies to gain as well.

While three-quarters of employees said that it
is important to stay hydrated atwerk, almost a
quarter said that they only drink when they are
thirsty. A simple way for employers to improve

Accesstoa
mains-fed water

this situation is to provide free, instant filtered
water solutions. The survey shows that this
could double individuals’ water intake at work
aswell as making tham happier (42%) and
potentially increasing staff retention (20%).

dispenserin
every workplace
could reduce
the number

of single-use
plastic bottles

Quench's water dispensers offer an
outstanding soluticn in terms of cost,

sustainability and employee wellbeing. So,
if you're looking to help the environrment, across the UK,
increase your commitment to corporate social USA, Germany

responsibility and work towards a happier,
healthier, more environmentally-conscious
workforce, consider making the switch today.

and Australia by

29.2bn

eachyear o
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Appendix

Survey methodology 3
In collating the information Demographics
contained within this Age % of respondents
report, Quench 18-24 10%
gathered feedback from 25-34 29%
6,300 respondents 35-44 30%
working in five different 45-54 "-’jn“
sectors: office, factory/ SR 105
warehouse, hospitality/ Gender % of respondents
restaurant, school/college/ Male 53.5%
university, and hospital/ Fernale 46.5%
care home. Industry % of respondents
Respondents were split by country Office 24 2%
:iﬁ'm‘;ﬁm ::“liﬁ:'ﬁ Fai:to_ryﬁ.ﬂarehouae 221%
1,000 from the USA, 300 from Hospitality 16.2%
Canada, and 2,000 from ‘the rest of Education 1829
Eurocpe', incorporating Franea, Ireland, - =
Netherlands, Norway, Spain, Sweden, Hospital/care horne  19.3%
Czech Republic and Hungary.
The survey was emailed to respondents Country % of respondents
from relevant consumer panels. UK 15.9%
USA 15.9%
Gerrany 15.9%
Australia 15.9%
France 4%
Ireland 4%
Netherlands 4%
Norway 4%
Spain 4%
Sweden 4%
Czech Republic 4%
Hungary 4%
Canada 4 8%

b




Industries/settings

Highlights from industry sectors across

the survey are detailed below:

Hospital fcare home

Fewsarworkers in this sector than any
other felt that their employer cares
about reducing the usage of single-
use plastic bottles (543, compared to
an average of 59%)

Hospitalfecare horme workers have the
highest rate of people stating that
hydraticn has a positive impact on
preductivity (97%)

University/collegefschool

Those working in educaticnal
establishrnents drink the lowest average
amount overall 2138m| compared tothe
average amourit of 2 478mil

When asked if access to fres, filtered
watarwould increase the amount of
waterthey drank, 87% of respondents
in this sector answered ‘yes' more
frequently than any other sactor,
compared to an average of 85%

Office

Office workers have the greatest
access to mains-fed water dispensers:
36%, compared to the average of 32%

Office workers are also less likely to
use single-use plastic bottles. The
combined figure of bottles provided
by the company and those brought in
by employeas is 55% compared to an
average of 64%

Factory/warehouse

A higher percentage of factory/
warehouse workers felt plastic
reduction was thairemployer's
responsibility than those from any
other sector: 213, compared to an
average of 16%

Factory environments are more likehy
to use watar coolers with plastic refill
bottles: a figure of 48%, compared to
the average of 43%

Hospitality

Hospitality workers drink the most
water compared to the other
industries surveyed — almost &
glasses. They also weare more likely
to say that access to free, filtered
waterwould result in them drinking
an additional 5+ cups of water per

day (44% compared to an average
of 35%)

Theose in the hospitality sectorare
most likely to use single-use plastic
bottles. The combined figure of
bottles provided by the company and
those brought in by employeas is 763
compared to an average of 64%



Better thinking, betterwater,
better foryou, better for the planet.

At Quench ewvenrything starts with the way we
think about water. Behind every drop of Quench
water are years of knowledge, innovation and
experience to deliver pure, great-tasting waterin
the most sustainable way.

And becausewe design, manufacture, distribute,
install and service our own water dispensers, you
can enjoy unparalleled product quality including a
range of consurmables and accessories, and highly
responsive Total Care service that is second to none.

Contact us today to learn more about Quench
and find out which seluticn is right foryou.

Sales: 844.557.8320
Customer Service: 844.557.8320
Visit quenchwater.com
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